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INTRODUCTION

This guide gives members a quick summary of the new advertising standards,
what changed, and what to do now. Share it with your marketing team.

WHAT CHANGED WHAT STAYS THE SAME

* Short, clear rules for how we talk about safer play * Follow all federal and provincial laws

« Stronger rules for claims, testimonials, and compari- * No targeting people under the legal age
sons

« No misleading or exaggerated claims
« Tighter rules for images, age-gating, and placements

* Clearer rules on disclaimers and require notices

EFFECTIVE DATES

WHO THIS APPLIES TO « Grace period ends: December 31, 2025

* Full compliance required: January 1, 2026
 All member ads and promotions, online and offline

« Websites, social media, email, print, video, audio,
and in-venue screens

« Agencies and vendors who place ads for members COMPLIANCE CHECKLIST

« Audience: age-gated where required; no youth
appeal

« Claims: true, clear, and not guaranteed outcomes

« Share this recap with your marketing and agency » Safer play: use approved wording and required

teams notices

« Images: no risky behavior; no minors; no implied

« Review ads in market and anything in design i
luck or quick riches
Update your ad templates and brand guides
. « Placement: follow platform and venue rules
Keep a copy of the standards where your team can

find them « Disclaimers: include the right notice at the right size

* Send questions to the contact below » Records: save proofs and approvals
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